UGA GARRONE
WORNS.. IDEAS. EXPERIENCE.

Copywriter, Brand Strategist & Creative Marketing Consultant
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https://lucagarrone.it/

THE MANDATORY
INTRODUGTION

'll be honest: I'm not a big fan of portfolios (or
introductions), for that matter.
But since the world insists on them, I've decided
to go along with the system.
Ladies and gentlemen, let the show begin

lucagarrone.it
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https://lucagarrone.it/
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i,
I'M LUGA

ABOUT ME

My background is rooted in journalism and music.
Since 2016, their intersection has shaped my
approach as a freelance consultant, Senior
Copywriter and Brand Strategist.

| work with companies, entrepreneurs, and
professionals, helping them reach communication
and business goai through strategy, analysis, and
bespoke solutions.



EDUGATION

UNIVERSITY OF TURIN, 2005

Bachelor's Degree in Modern Literature
(Comparative Literature curriculum)

LIZARD MUSIC ACADEMY, 2014

Professional Dip|omc1
in Electric Guitar

MARKETERS, 2023

Business Genetics - Full Stack Marketer Program

04



SKills +
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COPYWRITING

The discipline where | create the most value.

JOURNALISM

Former professional journalist (active until 2016),
still registered with the Ordine dei Giornalisti del
Piemonte. Over 17 years writing about music,
events, records, and live shows.

BRAND STRATEGY

Experience leading marketing teams and building 360°
strategies across different businesses and markets.

GUITAR & COMPOSITION

IFormer composer and recording artist, with
experience in live shows and promotional radio
tours.
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~ WHEREIMAKE
~_ " ADIFFERENCE =

FUNNEL STRATEGY & BRAND COMMUNICATION & CAMPAIGNS
STRATEGIC COPYWRITING STORYTELLING

Ideation and implementation of Crafted through newsletters, nurturing
conversion funnels, supported by sequences, and product or service launches.

strategic, goal-oriented copy.

Creative concept development
and execution for integrated
communication campaigns.
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OTHER STUFF FILES

# Home > Report Live

Between 2001 and 2012, | worked within the ReportLive

editorial teams of Babylon and Loudvision, two :i
pioneering Italian music web magazines. At ( 7‘4’ .
Loudvision, | held the role of Music Editor-in-Chief, -

. ) . ] ) Milano acclama il “Momentous Tour” dei Dream Theater. il
managing contributors while producing reviews, woative

awm Theater sono in Ialia per il "Momentows European Towr 20167 e io wi racconto k...

01/06/2003 - THE WHITE STRIPES: cambio di
location

Vista la grande richiesta di biglietti per il concerto di The
White Stripes a Roma, cambio di location. Questa sera,
dall'Horus, il dus rodk’n’roll pit nichieste del momento si
trasfertsoe al pil capiente Palacisalfa (via dell'Oceanc
Atlantico 142).

31/05/2003 - LINEA 77: ingresso in classifica
Levoluzione dei Linea 77 dal titelo Numb & stata
premiata con l'entrata in dassifica al numero 371
Riferimenti: Clicca qui

interviews, and live reports, often involving e s e
international assignments.




Week end
Dal Diavolo Rosso all’Argentina WHITI “ G Fo n

20,000
SUBSCRIBERS

La citta applaude il suo cantautore

Esibizione intensa,
ora si atlendono
Folkstone, Ensi, Fresu
e il Premio Falelti

pa

P G | CLIENT : EDITRICE OMNIA

LIBRO. DOPO “PLEASE TO MEET YOU - SPIGOLATURE POP”, MASSIMO COTTO TORNA A SVELARE IL LATO MENO CONOSCIUTO DEGLI ARTISTI . . .
Selected excerpts from articles in the biweekly

MCk Jagger S.te§0 da un p}lgno La Nuova Provincia (Asti).
e SBSS&Ilt,aI]I]] d] alt[‘e storie I'OCk One reviews a Paolo Conte concert at

575 aneddoti, raccontati da uno dei pit1 importanti giornalisti musicali italiani, rivivono sulla pagina scritta ASt | M usica, t h e Ot h erin t ro d uces t h = b 0O |< RO C |<
dopo il successo dell'omonima trasmissione radio in onda dal 2012 sulle frequenze di Virgin Radio B azar by music ¢ rlt ic an d rO.CI io h o St M GSSi mo

= __________________________________|
g LAUTORE
Mo ¢ modo miglhore per 3 .| o o °
i li quedlo . L -
: i Chi e Massimo Cotto
fas 100 Seri I libroe i
- Giomalista, disc-jockey, scritto- lane editoriali, di enciclopedie
Il rlgowdo del rock che fie, tramite e, autone, présentatore, diretto- della musica e di libri monografi-
ol ecieeisd @ § a0l i, & felfoid ¢ ,‘:‘V* re artistico. Massimo Cotto. asti- i di interviste a personamel dello
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AN ALCHEMY OF
WORDS AND
SOUNDS

PROJECTS : ORDEM + STATE LIQUOR STORE

Ordem and State Liquor Store were the most
significant musical projects I've been involved in.
With Ordem, | released the album “The Quiet Riot”
(SFR, 2013); with State Liquor Store, the LP “Nighttfall
And Aurora” (Libellula, 2017). Both projects included
ive performances, showcases, and promotional radio

tours.
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% Come ingannare il destino e diventare un simbolo

Fieno In Cascina cascina@timanzo.it

NEWSLETTER #13
La storia incredibile di una bambina
speciale (PARTE 1)

"Mangiare € un atto
agricolo™

Wendell Berry

OPEN RATE? 34%o,
AGROSS 3 EMAILS

CLIENT : TIMANZO

A three-part spin-off series for Timanzo’s premium
newsletter, reaching 5,863 contacts with an
average open rate of 34.7%:

o Episode #1 LINK >>
e Episode #2 LINK >>
e Episode #3 LINK >>



https://mailchi.mp/58b717044beb/mangiare-un-atto-agricolo-5252177
https://mailchi.mp/c33b9506af31/mangiare-un-atto-agricolo-5252193
https://mailchi.mp/52b47638e032/mangiare-un-atto-agricolo-5252201
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ONLINE SCHOOL
FROM ZERO TO
€500K

CLIENT : CONSUELO SANAVIA - CSANA ACADEMY

Opt-in landing page (LINK >>) for the pre-launch
waiting list, plus two examples of pre-launch ads.
Dr. Consuelo Sanavia is a university lecturer and
clinical tutor. | designed and developed her
professional online training academy (Csana
Academy, consuelosanavia.it). The project
successfully generated over €500,000 in revenue.

3 CORSI ONLINE PER IGIENISTI DENTALIE
ODONTOIATRI - FINO A 90 CREDITI FORMATIVI

Completa i tuoi
ECM e non pensarci
piu!

VOGLIO | DETTAGLI ¥

ECM Event

FORMAZIONE AVANZATA ‘

A PREZZ| IRRIPETIBILI SOLO PER IGIENISTI
'Wﬁ‘ E ODONTOIATRI L :.. P

3 video corsi Csana - E(]Dl Even BN

Academy disponibili

-~

« 3 video corsi disponibili

+ Sconti fino a 350€

« Aumenti le tue \
opportunita professionali |

Sconti fino a 350€ A
I
A

L= 3
+ Aumenti le tue & =
opportunita g
professionali / ’ . .
PORTA LA TUA CLINICA \

CON ECM EVENT A UN LIVELLO SUPERIORE
ACCELERI LA TUA CARRIERA



https://consuelosanavia.it/anteprima-ecm-event-2023/
https://consuelosanavia.it/
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E O - A GLASS OF ITALY 2023
A Tallinn + Copenaghen

| TUQI VINI DO

APERTI AL MONDO

2 GAMPRIGNS,
2 S0LD-0UTS

FAI CONOSCERE FAlI CONOSCERE FAlI CONOSCERE FAl CONOSCERE

1 TUOI VINI 1 TUOI VINI 1TUOI WHF 1 TUOI VINI

,_.- - W ESTOM mm
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CLIENT : ENORA

: . FVENTI DEL . "
Ads series for Meta lead generation for the oo, M, e AGLASSOF _

international event “A Glass of Italy” (2022 & i ITALY
2023 editions), both sold out within weeks. | 2022 \

Excerpt from a thematic newsletter for the £y l

i T’}f;;i"‘:" o i el s Fai conoscere i tuoi vini
brand included. e s s d s et s in Danimarca
Enora, a spin-off of Ideazione Srl, was launched
from scratch in 2018.
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TELLING THE 31
OF A GOLLEGTIO

CLIENT : BOSCA SPA

Since 1831, Bosca has carried Italian sparkling wine
tradition across the world. Its historic cellars are part
of the UNESCO-listed Underground Cathedrals. |
wrote the full set of product pages for the
Collezione Luigi Bosca and a wide range of blog
articles, from Metodo Classico insights to the brand's
heritage.



https://www.bosca.it/b-more/blog/nuova-collezione-spumanti-bosca/
https://www.bosca.it/b-more/blog/altre-mille-notti/
https://www.bosca.it/b-more/blog/quando-i-sogni-brillavano-al-neon/
https://www.bosca.it/b-more/blog/quando-i-sogni-brillavano-al-neon/
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€60,000-, FROM
ZERO AND WITHOUT

ADS

CLIENT : GUITARLAB BY DAVIDE PANNOZZO

For Davide Pannozzo's GUITARIab Academy, | built
the GUITARlab Mastermind from the ground up, a
high-ticket advanced music training program
featuring an in-studio experience in New York.
The first launch generated over €80,000 in
revenue, with no ad spend involved.



https://guitarlab.academy/step/mastermind-usa/
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300 NUGLEQ ’q
IN 15 MINUTES -

CLIENT : CORNERSTONE MUSIC GEAR

| led the concept and execution of the pre-launch
and launch campaign for the NUCLEO pedal,
created by Cornerstone Music Gear in collaboration
with celebrated guitarist and YouTuber Paul Davids.
The campaign achieved a full sell-out: 300 units
sold worldwide in just 15 minutes.
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https://www.cornerstonemusicgear.com/product/nucleo/
https://www.youtube.com/@PaulDavids

+39-339-1852289
luca.wyldeegmail.com

lucagarrone.it / LinkedIn



mailto:luca.wylde@gmail.com
https://www.lucagarrone.it/
https://www.linkedin.com/in/lucagarrone/




